
Hallabed All Over 
What the SEDONA Data Say About Zaher Hallab's 2004 & 2006 Merit Raises 

 
In a Mar-07 31st & Pearl installment entitled "You Got 'Hallabed'? Join the 
Crowd," a columnist at USMNEWS.NET pointed out a number of striking facts 
about the 2004 and 2006 merit raises awarded to current associate professor of 
tourism management Zaher Hallab.  That column, inserted below, indicates that 
(1) Hallab received about $16,000 in merit raises over just 2 raise cycles (2004 
and 2006), (2) Hallab's 2004 and 2006 merit raises increased his USM salary by 
24.7 percent and 8.9 percent, respectively, even though the merit raise years in 
question were 5 percent years, and (3) Hallab's salary has risen, as a result of 
these two merit raises plus a promotion-to-associate raise, from $44,110 to 
$63,870 -- a staggering 44.8 percent -- from May-2004 to Aug-2006.  
 
 

 
 
 

As the columnist wrote in response to these facts: "Words fail us, except to say 
'Wow!'"  It is true, words are hard to come by that adequately express what many 
CoB faculty must have felt when they heard the news, especially the 44.8 percent 
part.   
 
Now that the CoB's Sedona vitae have been made "public" through a Mississippi 
Open Records Act request from the editor of USMNEWS.NET, we have access to 
the kinds of data that Hallab submitted to make the case for his two raises of 24.7 
percent and 8.9 percent, respectively.  In the box below, investigators have 



inserted what constitutes the "Refereed Articles" portion of the "Intellectual 
Contributions" section of Hallab's spring 2007 Sedona vita: 
 

 
 

The data above, particulary the single publication in the Journal of Hospitality 
and Leisure Marketing shown for 2003, fail to support the almost $11,000 merit 
raise that Hallab received in the spring of 2004.  Outside of the $4,000 
promotion raise, Hallab (see below) received $15,760 in merit raises for two (2) 
 

 
Zaher Hallab 

 
publications in the JHLM, two (2) publications in Tourism Analysis: An 
Interdisciplinary Journal, and one (1) publication in the Journal of Vacation 
Marketing.   
 
Additional Commentary 
 
Throw in the promotion raise of $4,000, for a total raise of $19,760 from 2004-
2006, along with a tenure award after 2006, and one has to wonder what goes 
on inside the administration corridors of Joseph Greene Hall.  Of course, 
sourced-reports indicate that, through his role on the CoB T&P Committee, 
Hallab has been an integral player in the CoB administration's punishment of 
dissent.  (It is interesting that Hallab ascended to this position immediately upon 



receiving tenure himself.)  With this kind of reward system, it's no surprise that 
another assistant professor of tourism management, Johye Hwang, wasted little 
time in USM's College of Business -- she fled to the meritocratic comforts of the 
University of Missouri, a Top 100 institution. 
 
Of course, all of this is the kind of activity that breaks the back of a place like 
USM.  This example is just more of the same. 


